IRELAND’S TRADE, TOURISM AND INVESTMENT STRATEGY

Growing and Diversifying our Export Footprint
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New Tourism Policy
Statement target to 2025
of 10.0m visitors

Source: Failte Ireland Tourism Facts, Sept 2015.
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+38.700 NEW EXPORT-LED JOBS SINCE LAUNCH OF
' ACTION PLAN FOR JOBS IN 2012

+11 U IDA INVESTMENT WINS FIRST-HALF 2015
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e NEW INVESTMENTS Every extra job in exporting firms supports a job
El 2016 target €22bn 0 2010 2011 2012 2013 2014 in IocaIIy traded businesses.
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