
Growing and Diversifying our Export Footprint
EI Client Exports 2014 (% growth 2010-‘14)

        

Source: DJEI Annual Employment Survey

EI: New Jobs 

+16,420 
IDA: New Jobs 

+22,265 

Every extra job in exporting firms supports a job
in locally traded businesses.
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+38,700 New Export-led Jobs since launch of 

action plan for jobs in 2012 
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Destination of Food & 
Beverage Exports, 2014
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Overseas Tourist Visitors

Overseas Tourist markets
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New Tourism Policy 
Statement target to 2025 

of 10.0m visitors

EI 2016 target €22bn
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€688m
CENTRAL EUROPE

RUSSIA

€6.8bn
UK

+25%

€3.9bn
NORTHERN 

EUROPE

€1.4bn
ASIA PACIFIC

+94%
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SOUTHERN EUROPE/

MIDDLE EAST/AFRICA & INDIA

+30%

€224m
LATIN AMERICA

+272%
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US/CANADA

+74%

+61%

+70%

64% of 
Indigenous Exports 
to markets outside 
UK up from 56%

at start of TTI 

126

148 144

164

197

+110 IDA Investment Wins first-half 2015

Source: CSO & Food Wise 2025

TTI target 2010-’15+33%
New 2025 target 

€19bn (+85%) 

+42.5%
2014 €10.47bn
2013 €9.90bn
2012  €9.26bn
2011 €9.05bn
2010 €8.16bn

Food & Beverage Exports


